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SRS — SYMA RENTAL SYSTEM, Mexico
Efficient use of two stories

SYMA RENTAL SYSTEM markets SYMA pro-
ducts in Mexico and specializes in the rent-
al of SYMA two-story solutions. For GRUPO
TRADECO’s stand at «CONGRESO MEXICANO
DEL PETROLEO:, SRS realized a compact, two-
story presentation, which was very efficient to
use and had a modern design.

Since the time SRS started

of two-storey structures has
increasedcontinually,andithas
been possible toform valuab-
le partnerships with local and
internationaleventorganizers,
exhibition stand constructors,
andindependentarchitects.For
GRUPOTRADECO, acompany
thatspecializesintheconstruc-
tionof publicand private infra-
structures, SRS set up a two-
story presentationwitha54m’
business zone on the ground
floorand a 24m’VIP area with
barontheupperfloorThecustommadepresen-
tation,equippedwithnumerouslightboxesand
twoplasmascreens,documentedthesuccessful
engineeringprojectsofGRUPOTRADECOAround
500morenationalandinternationalcompanies
made useoftheindustryexhibitionto present
theirproductsandservicestothebroadpublic.

operationinMexicothenumber ™™

PRIMER CONGRESO INTERNATIONAL DE HIDROCARBUROS, Guadalajara
Elaborate multimedia show

Petrdleos Mexicanos (PEMEX) is the state-
owned company for the extraction, proces-
sing and sale of Mexican crude oil. For its
stand at the oil conference in Guadalajara the
SYMA partner GRUPO OMEGA was commis-
sioned with the job of realizing a 108m? two-
story stand.

PEMEX presented themselvesin a custom
madestand,withlightboxesandanelaborate
infrastructure. Inorderto createamultimedia
presentationforthe3DtechnologyPEMEXoffers,
avideowallwith12monitors,10plasmascreens

anda3DLEDscreenwithacameraconnection
wassetup.The SYMA partnerGRUPOOMEGA
realized the projectinaveryentertainingway,
which attracted many visitors.




Tradeshow Marketing

SYMA REPORT 69

GERMANY & INDIA 2011- 2012, India
Unlimited possibilities
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On the occasion of the 60th anniversary of
the opening of diplomatic relations hetween
Germany and India, joint celebrations will
take place in India between September 2011
and January 2013, under the motto; «Germany
and India 2011-2012: Unlimited Possibilities».

TheprojectissupportedbytheFederalForeign

Office theGoethelnstitute theAsia-PacificCom-
mitteeofGermanBusiness(APA),andtheFede-
ralMinistryofEducationandResearch.Acentral
elementoftheGermanyearisthe«indo-German
Urban Mela». This is an ensemble of modern
multi-functionalpavilions(1500m?,whichwere
speciallydesignedbytheGermanartistMarkus

Heinsdorffforthisoccasion.Thepavilionspresent
amixtureofmodernsteelandtextiletechnolo-
giesofbothcountries.TheSYMApartnerSWIFT
Exhibitsindiawasresponsibleforstructure,inf-
rastructure,maintenanceandoverlayservices;
theagencyBachschustenwasresponsibleforthe
architecture,and SBPinGermanyfortheengi-
neering.

DELHI AUTO EXPO 2012, India
Colourful Harmony

«Mobility for everyone» is the motto of the
only international automobile exhibition held
in India. TOYOTA took part again, with a color-
ful presentation set out on an area of 2000m2,

With its choice of design,
TOYOTA placed high pri-
ority on color harmony
as important element,
to captivate the Indian
visitors with a feeling of
happiness.

For the imposing
presentation, the SYMA
partnerSWIFTdeveloped
a sophisticated ceiling
design. A ceiling struc-
ture with rows of cubes
arranged in circles, with
harmoniously changing
colored Ilghts,acted as central focus of atten-
tion.Afacing,whichranaroundtheentirestand,
withilluminatedlogosandacheerful,pixel-like
patternofcolorsasborder,reinforcedtheisland

effect. TOYOTA presented its stand conceptin
threezones.Atthecentreoffocusinthe«Product
RangeZoneswasthenewsportsutilityvehicle,
FORTUNERBMC.The«MotorSportsZone»was
usedtopromotethecarmodelETIOS,whichhas
beeninproductionexclusivelyforthelndianauto-
mobilemarketsince2010.The«CorporateZone»
dealtwithtopicssuchassustainabilityandenvi-
ronmental policies.
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SWISSBAU 2012, Basel
Futuristic color concept

From its beginnings as refrigeration spe-
cialist, the Swiss brand SIBIR, known for its
strong service, grew to become a producer
of a full range of kitchen and washing appli-
ances. This was evident from their stand at
SWISSBAU, which the subsidiary of V-ZUG
presented using a futuristic color concept.
In1944SIBIRwasfoundedwiththeinitialaim
ofproducingarefrigeratorfitforthegeneralpub-
lic TodaytheSIBIRGroupoffersawidevarietyof

productsforthelaundryroomas
wellasthekitchen rangingright
toovens—everythingfromone
source, forthe whole of Switz-
erland. SYMA-Kirchberg was
giventhejobofcomingupwith
aconcept,anddesigning,plan-
ningandrealizingthestandfor

SWISSBAU.They also organized allthevarious
mediainvolvedThecustommadepresentation
onanareaof 344m”generated alotofinterest
among exhibitionvisitors,andsimultaneous-

ly showed offthe high level of expertise of the
SIBIRbrand. SYMAEvent Servicesdidaneffec-
tivejobinprovidingsupportforthefuturisticand
sophisticateddesign.Atotalof125rmtrusses,52
conventional spot lights, and 66 special LED
panelstoilluminateandlightthecircularbanners
andcolumnswereused.Tolightthestandedges
80rmofhighpoweredLEDstripswereinstalled.
Theelaborateilluminationconceptcreatedan
atmosphericplayofcolor—clearlyconveyingthe
message of SIBIR's innovative spirit.

BRAZIL WELDING SHOW 2011, S&o Paulo
Highly intelligent robot systems

IGM is a manufacturer and developer of
highly intelligent robot welding systems, and
exports its products around the world. In the
course of establishing operations there, their
participation at the Brazil Welding Show was
their first appearance in the South American
market.

SYMA-AUSTRIAcameupwiththeconceptand
organizedlGM's presentation,andcooperated
withthelocal SYMA partner,aagworkshop, to
realizeit.Theaimofitsparticipationwastomake
asmany newcontactsaspossible, andraiseits

level of familiarity. On a 60m?* end-of-
row stand with red accents, an operat-
ingrobotsetbehindglazingattracted
thepublic'sattention. Meetingniches
andaninformationbarprovidedsettings
formoreintensivetalkswithinterested
people from the trade. The success of
thepresentationwasmadepossibleby
thesmoothcommunicationswithSouth
America,andthegreatservice offered
onlocationbyaagworkshop,whichthe
customer appreciated very much.
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AQUATHERM 2012, Vienna
Design as quality feature

As Europe’s biggest manufacturer of sani-
tary fittings, for the second time GROHE took
part in AQUATHERM, the leading trade fair for
the sanitary branch in Austria. Again they
chose SYMA-AUSTRIA as partner for exhibiti-
on stand construction.

GITEX, Dubai

tation,fullyinharmonywiththedesignspecifi-
cationsofthecompany,showedofftheproducts
and performance ofthe company in a unified
premiumsetting Thiswasachievedsuccessfully
throughthecarefulselectionandpreparationof
thematerials{laminateflooringandsomewood-
enslatwallsinoak,as wellasbarelementswith
woodenslats).Fullysuspendedgraphicbanners
withatwolayerconstruction,withopaqueinner
surfaceandtransparentoutersurface createda
pleasant, lightweight feel.

GROHE'spresentation(153m?),
withitsstronguseofcubicshapes,
was dominated by thetheme of
GROHESPA Theoverarchingbrand
unitesvariousdesign-orientedand
award-winning GROHE lines of
fittings.Anunmistakablepresen-

Excellent connectivity solutions
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Fiber To The Home, Fiber In The Home, Wire-
less Infrastructure — the world of communi-
cation is in transition, and HUBER+SUHNER
introduced at GITEX the newest solutions,
based on fiber optics and high frequency.

In contrast toits standard gray-blue corpo-
rate design, HUBER+SUHNER used a golden
appearanceatitsstandtoorientitselftothelocal
culturalconditions,andprofitedfromtheexcellent
positionoppositethemainexhibitorofthetrade
fairSYMAarrangedthestandarchitectureinthe
formofalengthwiseportal,asvis-a-visinvitation
tovisitors. Thissimultaneously maximizedthe
effectivenessofthebrand HUBER+SUHNERAG,

whichisstillnotverywellknownin Dubai.The
cleverlypositionedSYMAstand, withthreesides
open,wasvisitedbyaimportantdelegationwith
SheikhMohammedBinRashidAlMaktoum,Ruler
of Dubai.
Thepronouncedsandstoneappearanceofthe =
standwasbuiltonaninteriorsteelconstruction, !
withfrontsmadeofwoodandcoveredwithsyn- IJ
theticresinboards.Asurroundingbluel EDprofi-
le,combinedwiththerelaxedceilinglightingand
back-litlogostrip,loosenedupthemassivecha-
racterofthe stand.Asidefromtheexhibitswith
table,wall,poleandrotatingplateinstallations,
24 carat gold-plated exhibits
called for reinforced security
surveillance.Ascentralmeeting
placeand symbol of European
values,athree-and-a-halfmeter
long,solidwalnuttableservedas
placetoexchangeinformation.
Realisation:
SYMA Partner REALIS.
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TURKEY BUILD 2012 / INTERMOB 2012, Turkey
Innovative building material and furniture hardware

Stand Tasarim Ltd. from Istanbul - SYMA’s
local partner in Turkey — realized the stands
of TEKNOBIMS for the construction exhibition
TURKEY BUILD, and SAMET GO for the furni-
ture exhibition INTERMOB.

AttheconstructionexhibitionTURKEYBUILDthe
brickproducerTEKNOBIMS withbranchofficein

IstanbulandfactoryinNevsehirCity, presented
varioustypesofbricksforbuildings,housesand
flats.Thestand,withitsthreeopensidesandcen-
tralinfocounter,wassetuproughlyintheshape
ofacubeusingSYMA-MOLTO,withaceilingof
cloth slats, and custom built elements.
SAMETCOwasfoundedin 1973withfactory
and mainofficein Istanbul, and is now active
aroundtheworldwith5000utlets,andexports
to90countries.Thedeveloperand producerof
innovative accessories, hardware, extractible
systems and furnishings for the kitchen and
furnituretookpartthisyearinINTERMOB.Inthe
SYMA-MOLTO stand (630m?), with itsstriking
ceilingcanopies,newproductswereondisplay
fromthecomprehensiveassortmentofover2400
pieces.

ENERGY FAIR / BOOK FAIR / FAIR OF TOURISM, Belgrade
Efficiency, entertainment, recreation

SYMA is a system suppler for BELGRAD
MESSE, which was commissioned to create
stands at the ENERGY FAIR, BOOK FAIR and the
FAIR OF TOURISM in Belgrade.

Participatingintheseventhinternationalenergy
tradefairinBelgradeweretheelectricityindustry,
gasandoilsuppliers,andsuppliersofrenewable
energies.ThermalPowerPlantsfromObrenovac

setup«EnergyPower»onal05m2SYMAsystem
standWithitsthermalpowerplants,thecompany
generatesmorethanhalfofSerbianelectricity.

Atthe BOOKFAIR, alongwith 800otherlocal
and international publishers, the Japanese
embassyinSerbiapresented muchinteresting
readingmaterialinafuturisticbookshelfsupplied
by SYMA.

AttheintemationaltourismexhibitioninBelgrade
manytravelagencies hotelsassociations,organi-
zationsandairlinesshowedoffwhattheyhaveto
offerintheareaoftourism.Includedamongthem
wasthecustomerKonTikiTravel,aleadingSerbian
travelagencywhichstoodoutfromthecrowdwith
its striking corporate design.They haveworked
withBELGRADMESSEalreadyformanyyearsnow.
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INTERTEXTILE BEIJING APPAREL 2012, Beljing

Milano Unica

Intertextile Beijing Apparel Fabrics is held
in North China, and is a growing international
exhibition for clothing, textiles and fashion
accessories in the China International Exhibi-
tion Centre. Participants presented the newest
in women'’s, men’s and children’s clothing,
sport and leisure fashion, and textiles.

Clients are selected international professi-
onals: designers, product managers, depart-
ment stores managers, buyers. SISTEMI NON
SISTEMI commissioned SYMA-BEIJING with
the realization of the 3000m2 pavilion, where-
by, to some extent, SYMA coordinated directly

with the organizer of the Italian participant,
Milano Unica.

The pavilionwasbuiltinOLD CIECin Beijing
anddividedupinto:apresszone,arestoration
zone,andanexhibitorzone.Thecubicconstruc-
tionasbasestructure,combinedwiththeceiling

material which was producedin
Italy (NOLOTEX), colorful plastic
boards for covered profiles, and
the accoutrements with furnis-
hingsfromKARTELL establisheda
frameworkthatcreatedauniquely

fashionableatmosphere.150installers,50per-
ation managersand 3 project managers from
SYMA were involved in the realization of the
project.SYMAalsoassistedincoordinatingthe
logisticsfortheoriginalfurnitureofKARTELLfrom
Italy.Theaimoftheeventwastouniquelycon-
veyanimageofstylishelegance, togetherwith
thecharacteristicculture
ofMilanoUnica,asone
hascometoexpectfrom
themsincetheirpremie-
re in Milan.

N
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CHIC 2012, Beijing
German fashion designers

China is regarded as the
fashion market of the future:
Expressed in numbers, sales
inthe area of fashion will trip-
le in the next tenyears to 142
billion euros. On the occasion
ofthe 20th edition of thefash-
ion exhibitionin Beijing, more
than 1000exhibitorsgathered
from 19countriesandregions,
whichwasthemostinternational
participation there has ever
been.The German pavilion at

With its more than 110,000 visi-
tors, the consumer exhibition, CHIC
(China International Clothing &
Accessories Fair), which special-
izes in fashion and accessories, is
the main market entry platform for
the Chinese consumer market.

CHINA HOSPEQ 2011, Beijing
Dynamic health market

Everyyearthe Chinese mar-
ket for medical technology
shows strong growth. CHINA
HOSPEQisanideal platformto
tapintointernationalmarkets,
anddevelopnewbusinessrela-
tionships. SYMA-BEUING rea-
lizedforSIEMENSanopen,linear
overallstand,characterizedbya
pleasantlybrightandtransparent
atmosphereTheefficientuseof
thestandmeantthattherewas

CHINA HOSPEQ is an international medical
exhibition where manufactures from around
the world show off their newest products,
instruments and medical devices. SIEMENS
was also on hand, with a roughly 500m?
presentation, put together by SYMA-BEIJING.

SIEMENS

CHIC2012wasconductedbyMesseDiisseldorf.
Torealizethe presentations, includingthe 4.5
meterstallwoodenpanels,SYMAspentonlytwo
andahalfdays,whichwasonly possiblethanks
tothedetailedpreparations.Initselegantinterior
Germanfashiondesignersshowedofftheirhigh
fashionbrandstoalarge Chinese public.Every
day there were 3000 to 5000 visitors.

4

agenerousamountofspaceforgueststolook
around.Aningeniousslatceiling,combinedwith
theprofessionalSYMAlightingequipment,bril-
liantlyemphasizedthehightechinnovationsof
SIEMENSTheentirepresentationwascompleted
consistentlyintheircorporatedesign,andhada
memorableappearance.Alargel EDscreenand
illuminatedlogosonallsidesattractedtheatten-
tion of visitors even at a distance.
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Film festival, Doha

llluminated press centre

The Doha Tribeca Film Festival is an off-
shoot of the New York Festival of the same
name, which Robert de Niro, Craig Hatkoff
and the producer Jane Rosenthal launched in
2002 in the shadow of 9/11. The organizers of
the event believe it to be of great importance
that the festival is not perceived as cultural
import of the west, but as part of Arab culture.
The outdoor pavilion for the press centre, built
using SYMA-DOMO by the local SYMA partner,
REALIS, completely satisfied the organizer.

The third Tribeca Film Festival was held in
Dohain the State of Qatar, in the Persian Gulf,
from25t0 29 0ctober2011.Theopeningfilm,
«BlackGold»waspartiallyfilmedatthislocation,
andrepresentedthepreludetoatotalof45films
from36nationsbyyoungaswellasestablished
directors,fromthegenresofcomedy,epic,fami-
lyfilm,thriller,documentaryandbiography.For
thefestivalSYMAhadanopportunitytoputthe
sustainableSYMA-DOMOconcepttoworkwhich
wassuccessfulforuseaseventhospitality,and
willbeusedforthenextthreeyears.Ononehand,
theSYMA-DOMOoutdoorpavilionwassuccessful

becauseofitslargesizeof 18x24meters;onthe
otherhandbecauseoftheprominentmega-illu-
minatedwalls,integratedinthefacade.Thetwo
illuminatedelements(2.64x18mand5.28x17m)
projectedalmosttwometersbeyondtheactual
heightofthefacade.Thismade SYMA-DOMO
seemlikeanenormouseye-catcherinthedark.
Theinteriorwasalsofullyrealized using SYMA
products, and established an inviting, bright
atmosphere.Theoverallarea,dividedintovari-
ousroomstructures, providedsufficientspace
forcinemas,lounges pressandinterviewrooms,

reception areas and multifunctional service
rooms.

With this project, the local SYMA partner
REALISdeliveredonthepromisesummedupin
itscompanymotto,«CreatingEloquentSpacess.
With officesin Beirut, Dohaand Dubai, REALIS
representsSYMA intheareasofexhibitionpro-
jects & point of sales.
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LIFESTYLE EXPO 2011, Warsaw
Trendy Lifestyle

For three days, over 240 exhibitors from
Hong Kong and the Chinese province Guang-
dong presented their lifestyle products and
services in the Warsaw International Expo-
centre. The HKTDC was back in the Polish
capital for the third time. SYMA-ASIA took
charge of project management, and cooper-
ated on site with the local partners.

For the first time there was
a special area for timepieces.
Nearby were again areas for
consumerelectronics,giftsand
promotionalarticles,household
appliancesandelectricproducts,
aswellasaccessoriesandfash-
ion.TheEXPOwasaccompanied
byanattractivegeneralprogram:
thisalsoincludedthreefashion
and product showsinthe Life-
style Galleria. In four business
seminarsvariousexperts,which
includedseveralPolishentrepre-
neurswithofficesinHongKong,
offered tips on establishing a
business in Asia. In two days the local SYMA
partnerinWarsawbuilt 170modularexhibition
stands,andrealizedvariouskindsofdecoration.
Highqualitymaterials,combinedwithamodern
multimediainfrastructure producedahighclass
atmosphereintheroughly3000m?exhibition
space.

LIFESTYLE EXPO 2012, Jakarta
Coveted consumer goods

For the first time the HKTDC realized its
alternate LIFESTYLE EXPO in Indonesia. Home
of the largest population in South East Asia,
and a rapidly growing middle class, Indone-
sia displays a healthy appetite for consumer
goods, which were the subject in focus for
three days at the EXPO.

ExhibitorsfromHongKong, thefashionand
designmetropolisofAsia,aswellasGuangdong,
theproductionmeccaoftheentireworld presen-
tedtheirhighqualitylifestyleproducts.nonlytwo
daysSYMA-ASIAorganizedover180highquality
exhibitionstands,includingawidearrayofdeco-
rations.Atwo-colorcarpet,comprisedofdifferent

geometricpatterns,radiatedanatmosphereof
well-beingthroughouttheentirearea(6800m?).
Manycopiesoftheprominentlypositioned,and
insomeplacesdelicatelyback-litexhibitionlogo,
could be seen on display.



SMART HONG KONG EXPO 2011, Guangzhou
Smart design promotion

On the occasion of China’s new five-year
program the Hong Kong Trade Development
Council (HKTDC) organized a series of events

to promote Hong Kong's com-
panies, to develop partner-
ships with mainland China.
An initial promotion was the
SMART HONG KONG EXPO,
held in Guangzhou. HKTDC
was responsible for the over-
all design, and SYMA-ASIA
realized diverse high class
presentations for various
exhibitors.

L

Forthemainattractionofthe exhibition,the
sponsorSMARTprovidednumerousvehiclesto

SEAT NIGHT 2011, Guangzhou
A spectacular dinner show

No other market comes close to the growth
rates in automobiles in China. The promising
thing about sales in the Far East is the wide
variety of buyers. The compact SEAT models
are just as at home here as the likely fastest
and most expensive model in series produc-
tion in the world, the Bugatti Veyron. SYMA-
ASIA was commissioned by Volkswagen
China for the SEAT launch, on the occasion of
SEAT NIGHT 2011 in Guangzhou.

With roughly 28% oftotal sales, Chinaisthe
mostimportantlandfortheVolkswagenGroup,

where every third
passenger vehicle
soldisaVW,andevery
fourthisan Audi.But
forthe otherpartsof
theconcern,Chinais
alsobecomingmore
andmoreimportant
too. Skoda, Bent-

localdesigners, to useas artistic platform.The
entire areawas like an activity course where,
accompaniedbyinteractivegames,visitorswere
leadthroughtunnelsandoverhighwaystothe
central exhibition of the SMART artgallery.To
producethegames,SYMAcooperatedwithan
interactiveagency.OneofSYMA-ASIA'sspecial-
tieswasthehighclasswoodenconstructionsfor
theexhibitsofvariouscompanies.Giganticdig-
italprintsservedasatmosphericwallmuralsand
enrichedthe75mlongand13mhighouterwalls
made of glass.

ley, Lamborghini, Bugatti, Porsche andfinally
Seatwereintroduced.ImportsfromEuropeare
intendedtostimulatemanufacturinginSpain.By
customenrrequest,SYMA-ASIAcreatedaspectac-
ulardinnershow forthe launch, with catwalk
as entertainment program.The blackinterior
dominated ononehand, contrastingwiththe
intensivecolorsofthelightingandtheenormous
LEDscreens.Duringthegaladinner,theguests’
attentionwasfixedon
thesilhouette of the
new SEATmodel, set
against a backdrop
ofanimpressivelight
show.Thespeedand
intensityoftheevent
setupwasahottopic
ofconversation,anda
strongpromoterofthe
brand.
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SYMA-Worldwide

SYMA - The World’s Local Exhibition Company

SYMAisathomeonallcontinentsthankstoitssubsidiaries, licenseesandpartners.Ouruniquenetworkandmanyyearsofexperience
have made SYMA familiar with the special needs of each location. Questions about the SYMA network? Please contact us at:

SYMAINTERCONTINENTAL AG - CH-9533 Kirchberg - Switzerland - Tel. +41 71/932 32 32 - rolph.ziegler@syma.ch - www.syma.com

CELEBRATION AND WEDDING EXHIBITION 2012, Zurich
Exclusive «eternal rings»

With its exclusive wedding rings, ZETT
MEYER, the specialist shop for wedding
jewelry, mesmerized a host of engaged coup-
les at the wedding exhibition in Zurich. From
the floor and ceiling design to the opulently
decorated interior, the design of the atmos-
phere of this luxurious stand, with its ring
symbolism, was shaped by the topic of focus.

Newlyweds and engagedcoupleswenton
avoyage of discovery, were inspired by awide
rangeofweddingrings,andexploredthespe-
cialproductsofferedbythedifferentproducers.
SYMA created a fully customized exhibition
stand, and used a vocabulary of shapes and

formsthatreflectedthecentralthemeandestab-
lishedaveryspecialatmosphere Manyelements
ofthestandweremadeofwood.Oneofthespe-
cialfeatureswas the design ofthefloor area.
It had afloor platform and a deep pile, cocoa
coloredcarpet,andinlaid,goldcoloredacrylic
rings.Fullyback-litroofbeamsandtwooversi-
zeweddingringsasceilingdecorationgenera-

tedaluxurious,atmosphericfeelingintheroom.
Tobrilliantlypresentthejewelryexhibits,SYMA
incorporatedspecialdisplaycabinetelementsin
thestand’scolumns,withaluminumframesand
integratedLEDspotlights.Thevaluablematerials
usedfortheconstructionsymbolizedqualityand
brilliance,andvirtuallytransformedthestand
into a jewel.
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CeBIT 2012, Hannover
Sustainable system solution

In 2012 the national association BITKOM
increased its involvement at the world’s lea-
ding high-tech exhibition CeBIT. In addition
to the subjects of cloud computing, broad-
band and thin clients, for the first time they
also organized a joint stand on the subject
of Enterprise Content Management (ECM).
M-Einz GmbH was commissioned to create
the settings for the various subjects.

Withafocuson«ManagingTrust» CeBIT2012,as
themostimportanteventofthedigitaleconomy
intheworld,placedatthecentreofattentionthe
subjectoftrustandsecurityinthedigitalworld.
TheaimofCeBlTwastonarrowthegapbetween
theleveloftrustplacedinmoderntechnologies
andtheactualtrustworthinessofdigitalsolutions.
ThepartnercountrythisyearwasBrazil. BITKOM
combined its main themes in special exhibi-
tionzones,andshowedthemoffonatotalarea
of4000m?2.M-EinzGmbH plannedthe BITKOM
worldsthatdealtwithspecificsubjects,andset
theseupusingSYMA-MOLTOand SYMA-XWall,

withawhitefacadein
front.Comparedtoearlierpresentations,which
werecustom builtforone-offuse,abigadvan-
tage of this sustainable system solution is its
reusability.

Planning&realization:M-EinzGmbH,Hannover

Panel layout, vertical section




Department of Materials, ETH Zurich

Fireproof parade of display cabinets

The ETH Zurich chose SYMA KIRCHBERG
to realize a display cabinet setting for the
Department of Materials. The basic idea was
to present 15 professors, each with an object
from the department, in a series of display
cabinets.

Sincetheroomwasbasicallyapassagewith
exit,thecustomerwantedtoachieveharmonious
integration, with sufficientroomforanescape

route.Onlyhighlyflameretardantmaterialswere
tobeused.SYMA'ssolutionconsistedofabase
constructionmadeof SYMA-SYSTEM30,com-
binedwith«Promaswissx»fireprotectionpanels
forthewallelementsanddisplaycabinetpanels,
and ESGsafety glazing.Each of the 15 display
cabinetswasconceivedindependentlyofallthe
others,withitsownopeningandfieldforlabeling,
andwithapowersupply.Theexhibitscanbespe-
cifically highlightedbyswivelingthe LEDlight-
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Technische Berufsschule, Zurich

Modular techno-look

SYMA-KIRCHBERG received the job of rea-
lizing robust and modular display cabinets
in a «techno look» for the Technische Berufs-
schule Zurich (technical vocational college).

Soughtafterwasasolid,
modulardisplay cabinet
solution,includinglight-
ingandadjustable heavy
dutyshelveswithvarious
depths. SYMA-SYSTEM
30 was chosen as per-
fect solution because it
offeredthelargestvariety
andthemostaccessories.
Thewoodenelementsare
madeoffireproofpanels.
Because of the display

ing.Thevisitorscanfindoutgeneralinformation
abouttheexhibitioninthescreeninthefirstdis-
playcabinet-abrochurestandisplacedunder
eachdisplaycabinetforinformation.Thestylish
setupwithindividualdisplaycabinetsgivesthe
impression of acompact general picture,and
offers visitors an interesting overview.

cabinet dimensions which were chosen the
shelvescanbeshared betweenthecabinetsat
anytime, andthedisplay cabinetscanbeeasi-
lydismantledandmovedwhennecessary.The
colorless, anodized profiles have arobustand
technicalfeel, andareveryeasytouse(adjusting
shelves,changinglighting,cleaning) Theexten-
sive exhibition of old computers, calculators,
screensandtechnicalinventionsgeneratesalot
of interest among the students.
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Porcelain museum in Conrad Ferdinand Meyer House, Kilchberg

Historical collections

eI T S =
Following six months of renovations in
2008, and also an expansion of the exhibiti-
on area in autumn 2011, the former museum
of local history in Kilchberg has now been
turned into a cultural and meeting centre
whose significance extends beyond regional
boundaries. Now the house radiates in its
new finish, and presents on its three stories a
series of different exhibitions on the subjects
of literature (Conrad Ferdinand Meyer and the
Thomas Mann family), Zurich porcelain of the
18th century, and local history.
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Presented on the
firststoryisamagical
and comprehensive
collectionofceramics
of the 18 century,
fromZurichporcelain
manufacturers. On
displayhereascenter-
piece is a significant
portionoftheso-called
Einsiedler Service,
whichisarrangedasa
set table.

SYMAwascommissionedtobuildthedisplay
cabinets.These provide everythingone could
possibleexpectfromstate-of-the-artexhibition
technology,withouttakinganythingawayfrom
thecharmofthehistoricalbuilding.Forthebase
structures ofthedisplaycabinets, the elegant
andexclusivedesignmakesuseofasmokedand
oiledoakwoodthatmatchesthefloorTheadjust-
ableshelvesinthedisplaycabinetsaresupported
byfiligreecornerprofiles.Optiwhitelaminated
safetyglassandalarmcontactsprovidethebest
securitypossible.Ceilingspotlights,dimmable
plexiglassbaselights,and pinpointfiberoptic
lighting add atmospheric accents.
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SYMA-XWALL

Back-lit graphic elements

SYMA-XWALL's creative potential is being
expanded by the LED lighting technology for
back-lit graphic walls. This makes designing
with various fill materials even more attractive,
and with its diverse shop accessories, SYMA-
XWALL is predestined for shop construction.

. : -

SYMA-XWALL back-lit wall elements

Usinglightisagoodwaytocreatehighlights.This
wasoneofthereasonslightingelementswere
addedtoexpandtheSYMA-XWALLrange.Here,
SYMAchosetofullyintegratethemintotheran-
ge,withoutplacinganyrestrictionsonthesys-
temtechnology Buttheelementscanalsobeput
touseindividually,asfree-standingelements.
BecauseofthesophisticatedcombinationofLED
andprofiletechnology,combinedwithatrans-
parentback-litcanopy,theelementisfullyand
homogeneouslyilluminated, righttotheedge.
Here brilliantlyprintedcolorsenhancethevisual
effectoflargescalegraphicsevenmore Alllight-
ingelementscomestandardwithWielandinput
andoutputplugs/sockets.Thisreducesthework
requiredforelectricalconnectionstoaminimum.

Expanded range of SYMA-XWALL shop
accessories

Newshelfbracketsmake possibleawideran-
geofshelfusewithpunchedprofiles,withoutthe
needforinstallationtools.SYMAisalsointroducing
the SYMA-XWALL system doors, which can be
integratecflushinSYMA-XWALLcon-
structions.Anewlegwasaddedtothe
movablewallassortment,sothewall
can be arranged free-standing (as
desiredwithadjustablefloorsliders
orcastors). Theattractivelyshaped
T-legmadeofpowder-coatedsheet
steelcanbeattachedtoany8x8mm
systemslotswiththehelpofarotat-
ing,quickreleasefastenerThenew
one-piececoatrackcanbeideal-
ly used as shop accessory.

Back-lit SYMA-XWALL
movable wall

5188/5189




Shop-in-shop, Eastern Europe

Modular shop-in-shop concept

bauMax is a family-owned company that is
internationally active. The company started
business 35 years ago in Austria, and has come
to be known as pioneer in the do-it-yourself
branch, in countries ranging from central to
southeastern Europe and Turkey. This year,
SYMA-AUSTRIA realized 13 new shop-in-shop
concepts in Croatia, Bulgaria, Romania, Slove-
nia and Austria.

bauMax-foreverythingthatthedo-it-your-
selferlongsfor.Thecompanycurrentlyruns159
outletsinninecountries, withattotalofrough-
Iy 11,000 employees, and annualsalesof 1.52
billion euros. It follows a consistent course of
growth,andcontinuallyopens upnewoutlets

orcelebrates expansions with
brandnewassortmentandser-
viceconcepts.Thesearecomp-
rised of high quality specialist
brands,combinedwithcomp-
etentpersonaladvice.bauMax
commissionedSYMA-AUSTRIA
withthedevelopmentofacon-
cepttointegrate construction
componentshopsinthedo-it-
yourselfoutlets.Thepurposeof
theseistopresentandsellhigh
quality windows, doors, gates
and sun protection products.
The customer was seeking a

modularsolutionintwosizes(126m?/260m?),
with amaximumofflexibility. SYMA AUSTRIA
choseSYMAMOLTO90combinedwithcustom
madeconstructionsandalightingconceptusing
REGENT spotlights.
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IGEHO 2011, Basel
Triple-treat delight

For its presence at IGEHO in Basel, NESTLE
engaged the services of SYMA SYSTEM AG as
general contractor. At the centre of focus were
the three product divisions Fisco-Findus, Bui-
toni and Nestlé Waters. Special themed set-
tings (visual and audio) were built for each of
these.

Asgeneralcontractor,SYMAalsoplannedand
installed the entirelightingsystemand media
technology(80spotlights,120mtrusses,6-chan-
nelaudiosurroundsystem).Doubleflooringfor-

e

+ [T— |
r medthebaseofthe530m?2stand,

and 72m? of the stand had two
levels.Thetrusssystemwasused
to integrate elements such as
dimmablespotlightsdisplayswith
brandsofproductsanddecorative
materials.
Thekitchen,centrallylocatedon
thegroundstorey,lookedafterthe
cateringforvisitorsandthestand's
personnel.
Onestand-threebrandpresen-
tations.Theuseofthemedsettings
toshowoffthethreeproductdivi-
sionswasevidentlyveryeffective
in attracting the public’s atten-
tion.Theywereachievedbyusing
large scale graphicprints,andan
authenticreplicaofaBuitoniloca-
tionwith Italianflair, a Frisco-Fin-
dustastingcorner,andaHenniez
hutwithaHenniezforestasback-
drop.ByspecialrequestofNestlé
thenaturalsoundsofbirdschirping,
thepeckingofthewoodpeckerand
backgroundsoundsofotherforest
denizens were played. Through
theuseofrandomgeneratorsand
by carefully distributing sound
sources at different heights, the
relaxingforestsoundsencouraged
bemused visitors to stay awhile.

E-D:1.T-O-R-l-A-L

Dear Reader,

«GlobalNetworking».Thisreportdocuments

numerousexamplesofjointprojectsconduc-

tedwithmanynetworkpartners.Plannedglo-

ballyand builtlocally-thehighqualityofthe

SYMAnetworkwithitsownsubsidiariesand

contractualpartnersisevidencedbysuccess-

fully realised projects, including:

- Huawei Barcelona: SYMA Shanghai with
DiferBarcelona

- Betagro/ThailandCologne:XConThailand
with SYMA Expo GmbH

« TechtextilMoscow:SYMAExpoGmbHwith
Interform Moscow

« MilanoUnica Beijing:SisteminonSistemi
Milano with SYMA Beijing

- LifestyleWarsaw:SYMAHongKongwithMT
Serwis Warsaw.

Withourown networkwerealiseglobal pro-

grammesforglobalcustomersandguarantee

high-levelperformanceusingourownresour-

cesinkeytradefairmarketsacrosstheworld.

Dependingonindividualpreferences,ourcus-

tomersworktogetherwith justone contact

personfromSYMAortheSYMApartneratthe

relevant location. The highest quality stan-

dardsandtheadvantageoflocalconnections

are always guaranteed.

| hope you enjoy reading the report.

N, AL

Werner Stucki
CEOQ, SYMA Holding AG
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IAA 2011, Frankfurt

Premium driving comfort

Faurecia is one of the world's leading
automotive suppliers in four key activities:
Emissions Control Technologies, Automotive
Seating, Interior Systems and Automotive Exte-
riors. Faurecia presented its products on a two-
storey SYMA structure at the IAA in Frankfurt.

Withitsroughly84,000employeesandamar-
ketpresencein33countries,FAURECIAisoneof
thesixbiggestsuppliersoftheautomobileindus-
tryintheworld.Thevehiclepartsareproducedin
270productionplantsdistributedoverfourconti-
nentseverywherewheretheautomobileindustry
hasstronggrowthpotential.Initsongoingefforts
toraiseoperativeefficiency, FAURECIAconstantly
improvesthequalityofitsproducts,whilesimul-
taneouslyloweringcostsandthroughputtime.
Thecompanyadaptsitsproductionplantstothe
changing needs of vehicle manufacturers.

Ascompanythathasreceivedmultipledesign
awards,atthelAAtheyusedaSYMAtwo-storey
conceptto presentthemselves, whichwill be
adaptedforadditionalexhibitionsin2012.The
corporatedesign in whitecombinedwiththe
logobluewasutilizedconsistentlythroughout

the stand, with its three open sides. The main
objectiveoftheoverallpresentationwastoembo-
dyFAURECIA'smessagethattheyareapremium
brand,and positionthemasinternational high-
techcompany.ltwasalsoimportanttohighlight
FAURECIA's support for the German automo-
bileindustry,and attract new, highly qualified
employees.
SYMAdividedthestandinthreezones¥|Ppub-
licandmeeting.TheVIPzonewasshieldedfrom
view,andwithitsrestrictedaccess,
guests had

to have a personal invitation to enter.

Incomplete privacyandsupported byfirst-
class catering, four secluded, fully furnished
meetingroomsofferedadiscreetambiencefor
meetingswithimportantcustomers.Besidethe-
sewereanengineeringroomwith cloakstand
andstorage,aswellasaroomspeciallyreserved
forcateringneeds.The publicareahadamuch
moreemotionalatmosphereandradiateddriving
pleasure with its plasma screens,infodisplays
andtouchscreens.Usingdifferentcolored LED
lightsonthestandedgesundertherespective
areas,thefourproductlinesweremarkedinthe
specific colors of each individual area.

fauracia
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FENSTERBAU FRONTALE 2012, Nuremberg
Multicolored window setting

With the head office in Oberkotzau, the
GEALAN Group is a window manufacturing
company that enjoys international success.
At FENSTERBAU in Nuremberg they showed
off their innovative strength on a multicolored
620m2 island stand.

GEALANwasestablishedin1921,andstrivesto
positionitselfamongthetop3PVCsystemprovid-
ersand manufacturers ofvinyl profilesforwin-
dows,doorsandshutters,inthemarketsandregi-
onswheretheyareactiveTherapiddevelopment
ofpersonnelwithintheGEALANGroupinrecent
yearsisareflectionofthecontinuousgrowth of
thecompany.AtGermansitesaswellasaffiliated
companiesabroadtherehasbeenandcontinues
tobeademandforcommittedandhighlyqualified
employees.Inglobalmarketsandculturaldiver-
sitythecompanyseestheconditionsandoppor-
tunitiesforitsfuture, andforadditionalgrowth
potential. MIBA-PRAG used a custom-made

constructiontorealizethestrikingislandstand.
Atthefocusoftheexhibitionpresentationwere
GEALANinnovationssuchas:static-dryglazing,
intensivecoreinsulation,thedeep-widthprofile
system1Q plus, andintelligent ventilation sys-
tems.Allaroundthestandgroupsofseatswitha
barservedasmeetingplaceforinterestedvisitors
toexchangeinformation.Tosupportthepresen-
tationtherewerevideosandspecial LEDeffects,

whichusedalternatingsubjectstoemphasizethe
specialmeaningofthesystems.Taperedcano-
pieshangingfromtheceiling,combinedwiththe
warmcolorofthesurroundingsandthelushplant
arrangementsaddedasenseofwellbeingtothe
setting.Theeye-catchingstandhadanexcellent
position at the exhibition.
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MOBILE WORLD CONGRESS 2012, Barcelona
High end flow of communications

The telecommunications supplier HUAWEI
is one of the most active and fastest gro-
wing companies in China, a fact which they
demonstrated at the Mobile World Congress
with a gigantic presentation of the highest
standard (pavilion 1500m?, stand area 255m?,
outdoor 300m2). SYMA-ASIA realized this
extensive project, and exploited the valuable
SYMA network to accomplish this, with Difer
Event Crafting as local partner in Barcelona.

Thefour-dayMWCinBarcelonaisconsidered
asthemostimportantmeetingplaceofthemobile
communicationsbranch.tdrawsaround60,000
visitorsfromthebranchtotheCatalanmetropolis
everyyear.Morethan 1000companiesshowed
offtheirproductsagainthisyearattheexhibition
groundsinBarcelona.Asidefromsmartphones
andcellphoneswhicharetraditionallythe cen-
treofattention,tabletcomputersshiftedmore
intofocus,too.HUAWEIpresenteditsfirstsmart-
phone,anditsfirsttabletPCwith
quad-core processor,and also
intendstocapturetheGerman
market with these. Because of
thesuddennessandintensityof
theproduction,SYMA-ASIAori-
entedthemselvesonlastyear’s
standdesign.Abovetheentrance
portaloftheenormouspavilion
anoversize LEDwall withalter-
natingkeyvisualsestablisheda
celestialsphere-likeatmosphe-
re,which was repeated on the
ceilingsindoors. The dynamic
ergonomicsinthemulti-storey
pavilion were very successful
inauthentically conveyingthe

E
high-endflowofcommunicationty picalofHUA-
WEISThiswasechoedinthedesignofthe255m?
stand, accentuatedbystrikingblueceilingand
floordesigns,withfuturisticprojectionsTheout-
sidearea,withseatingarrangementsand rows
oftentsonstands,offereditselfasalternativefor
meetingsoutsideinthegreatweather.Thelocal
partnerinthewell-coordinatedSYMAnetwork,
DifertventCraftingprovidedexcellentsupportto
SYMA-ASIAinthe overall project,intheformof
LED and touch screens among others.

Allin allitwas a top notch event, with afirst
classsetup suitable forreceiving highranking
guests.

Tradeshow Marketing |3
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Information Office

Difer: Event Crafting, Barcelona

Well-coordinated network performance

«THE WORLD OF DIFER CRAFTING» — Those
who visit the website of DIFER will immedi-
ately realize that they are looking at more
than just an ambitious Spanish exhibition
construction company with an international
orientation.

Convention Centre

Aftersix experience-filled years in the area
ofstanddesignandexhibitionstandconstruc-
tionforcustomersaroundtheworld,theSYMA
partnerDIFER, withitsheadofficeinBarcelona,
decidedtore-positionthecompany.Ontopofthe
new«EVENTCRAFTING»conceptcameafacelift
withnewcompanylogo,andaverycaptivating
animatedwebpresence.AtitshomepageDIFER
sweeps the visitor visually and audiblyinto a
livingexhibitionandeventisland(www.difer.es).
Thework-intensive phaseforthe newcompa-
nyimagewasultimatelyrewardedbythemany
positive reactions coming from customers. It

wasDIFER'sintentiontoemphasizethat,foran
eventthecustomershouldexpectmorethanjust
properdelivery.DIFERpaysattentioneventothe
smallestofdetails,inallstagesfromtheplanning
throughproduction,righttotheexecutionofits
projects.Heretheybenefitfromthemulticultural

Service Centre

partnershipstheyhaveinover50countries.This
yearDIFERagainhadtheopportunitytodemon-
strateitsstrengthsatthe MOBILEWORLDCON-
GRESS, and profitfromthehomeadvantageat
thesametime.CommissionedbySYMAASIAand
BizMarComm,DIFERrealizedthepresentationof
CrucialTec,aSouthKoreanproducerandworld-
wideleaderintheareaofopticaltrackpads.To
positiontheircoreinformation,theyusedacom-
pactcornerstand,intheblue-whitecorporate
design,andacentralLEDcompanypresentation.
Alsoonbehalfofthetwocompanies, DIFERbuilt
thecornerstandforACETechnology,aspecialist

inwirelesscommunicationtechnologies.Inthis
presentationtheyintegratedaprominentred«Ax,
takenfromthecompanylogo,aseye-catcherand
cornerconnectiontotheceiling.Intermsofcolor,
everythingwascarefullycoordinatedtomatch
the logo colors. By customer request, DIFER
plannedandorganizedvariouseventsduring
«MWDC»,suchase.g.theconferenceroomsoflLG
ELECTRONICSintheONCEbuilding,orSANTOK's
launchofitsnewestmobilephoneinthePUERTO
OLIMPICO.
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ANNUGA 2011, Cologne

Thai deep-freeze delight

The food producer BETAGRO is market
leader in Thailand, and a regular customer
at ANUGA in Cologne. For the first time the
company’s agency and designer XCON Co. Lid.
chose SYMA EXPO GmbH as pariner to realize
their 90m? stand.

AMBIENTE 2012, Frankfurt

Asiaisestablishingitselfaspioneeranddriv-
ingforcebehindthesupplyoffoodinthefuture
forpeoplearoundtheworld. BETAGROisoneof
thebiggestagricultural, poultry,meatandfro-
zengoodsconglomeratesinThailand.During
ANUGAInColognethecompanypresentedits

Ambitious trendsetter

Only at AMBIENTE, the most important
event in the world for the consumer goods
branch, does one meet so many international
exhibitors. The lively platform for the subject
areas of dining, giving and living showed off
exciting new products and trends, ranging
from furnishing concepts to decoration ideas
and kitchen accessories.

AMBIENTE sets the marketin motion—over
4500innovative exhibitors make sure of that.

IncludedamongthemwastheThailandBoard
of Investment in a 400m? pavilion, designed
with alinearstructure.The high expectations
theDepartmentofinternationallradePromotion
hadforthedesignandrealizationoftheexhibi-

tionstandrepresentedabigchallengeforallthe
companiesinvolved. XCONCo LtdfromBangkok,
responsibleforthedesignandtakingcareofthe
exhibitors,again chose SYMA EXPO GmbH as
partnerfortheconstructionworkofthepavilion.
Theextremelyhighquality constructionofthe
presentations, which made useofsustainable
materials, contributedtothefactthatthejoint

rangeofproductsinadynamicallydesignedset-
ting.Theexclusiveandpremiumconstructionof
thestand,usingsustainableandreusablemate-
rials,emphasizedthe standards ofqualitythat
BETAGROplacesonitsproducts.Theergonomic
curvesincombinationwithakiwigreeninvig-
oratedguestswithaninvitingfreshness.Overall,
business was good for BETAGRO at ANUGA.

Thai projectranverysuccessfully.Thecustom-
erwasveryhappy aboutthe manyvisitorsand
numerous new business contacts.
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TECHTEXTIL 2012, Moscow
Innovative contact forum

expectationsofthestatedevelop-
mentbody.The 170m?presenta-
tion,includingofficialinformation
stand,blendedharmoniouslyinto
therefinedsetting. The concept
and materials will be used many
more times when UBIFRANCE
takespartinexhibitionsinRussia.
Onsiterealization:TheSYMApart-
ner Interform, Moscow

UBIFRANCE, the French agency for interna- |
tional business development, selected SYMA
EXPO GmbH to realize the French Pavilion as
forum for making contact with potential part-
ners abroad.

BoththecomplexSYMAdesignconceptaswell
asthehighstandardofqualitysatisfiedthehigh

AFRICA ENERGY INDABA 2012, Johannesburg
Renewable energies

For the first time the Federal Ministry of  InSouth Africathedemandfor
Economics and Technology (BMWi) officially environmentaltechnologiesand
took part in the exhibition for future supply of renewableenergiesisconstantly
energy in Africa, with a joint German stand. rising.Thatiswhythegovernment
has set up special development
programsforenergy projects. By
2015,8%ofenergy demandisto
be supplied by renewable ener-
gies.WithsupportfromtheSYMA
network, SYMAEXPOGmbHbuilt
theGerman pavilionofthe BMWi
tocreateasettingforthecoresub-
jectofsolarenergy.Thejointstand
oftheGermancompaniesandthe
officialinformation stand of the
BMWi presented themselveson
anareaof 180m2 Thedistinctive
designconceptwasrealizedbythe
architecturalagency:Architekten-
biiroHollandPapert&Birnbaum.

PMA 2012, Las Vegas
Graphics products

SYMAEXPOGmbHwasalsoengagedtodo
workforthe German pavilion ofthe BMWiat
thePMAinLasVegas.Thetradefairforprofes-
sionalphotoandgraphicsproductstookplace
inthefamousVENETIANThestanddesign,with
itsconspicuouscolorconcept,wascreatedby:
ArchitektenbtiroHollandPapert&Birnbaum.

- Gy

FIDAE 2012, Santiago de Chile
Aerospace technology

The German pavilion at FIDAEimpressed
withitsdistinctivestylingofshapesandchoice
offinematerials. Thefuturisticfeaturesinthe
designfromxArchitektenbtiroHollandPapert&
Birnbaum: alluded to the area of aviation.
On site realization: The SYMA network
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